


ACTIVITIES / SUCCESS STORIES 

GROWER RELATIONS 

INDUSTRY RELATIONS 

PUBLIC 

RELATIONS/COMMUNICATIONS 

EDUCATION & EVENTS 

MARKETING & PROMOTION 



GROWER RELATIONS 

• Continuing grower visits 

– Visited 30% of grower membership to date 

– Summer 2015 –Erie, Franklin and Adams 

visits  

 



INDUSTRY RELATIONS 

US Apple 

• Currently serving on the US 
Apple board and Education 
Committee 

• US Apple Social media 
campaigns (DIY Apple Gifts, 
New Year’s Resolution: Two 
Apples a Day, 28 Days of 
Apples, Drink Your Apples, Grill 
It or Chill It) 

• March Congressional Visits 
* 2016 Capitol Hill Day is March 3 

• May hill visits with Diane Kurrle 



INDUSTRY RELATIONS  

US Apple Export Council  

• August trade mission to Central 
America – 4 delegates from PA 

• Hosted Israeli 
Delegation/APHIS in 
September 
– Visited Bear Mountain, Rice 

Fruit, and FREC 

– Meetings to discuss Neofabraea 
and Phacidiopycnis 

• USAEC conducted trade 
mission to China 



INDUSTRY RELATIONS 

SHAP 

• Funded 5 research projects totaling 

$73,271 in research dollars 

• Contributed to FREC Graduate Housing 

Project 

• Designed and provided  

new signage for SHAP  

Farm Show booth 



PUBLIC RELATIONS 

• Traditional earned media 
– Press releases and response to media 

inquiries 

• Social media 
– Continued engagement  

with consumers on  
Facebook, Twitter & 
Pinterest 

– Largely organic  
growth 

 

 

 



EVENTS & EDUCATION 

• 13 donations of processed apple products and fresh 
apples 
– Counties: Dauphin, Philadelphia, Lebanon, Butler, Allegheny 

• Community events 
– Pinnacle Health Events 

– Ag Progress Days 

– Healthy Kids Running Series 

– Farm Market Events 

– YMCA Kids Camps 

– Fall Harvest Festival 

– Farm City Day 

• Knouse Foods has kindly provided processed product 
for sampling events 



FARM SHOW 2016 

• 2 displays – Sampling area in Main Hall 

and Farm-to-Shelf exhibit in Weis Expo 

hall 

– Processed Apple Products (Knouse Foods) 

• Knouse sampling 

– Wholesale apples 

– Packaged Slices  

(Appeeling Fruit) 

– PA Hard Ciders 



FARM-TO-SHELF DISPLAY – 
FARM SHOW 



NEW MATERIALS 

INTRODUCED NEW 
MATERIALS 
• Pollination Poster 
• Pour PA Apples 

cider hang tag 
• New variety cards 
• Organic/conventi

onal rack cards 



MARKETING & PROMOTION 

Traditional 
Advertising 

• 3rd season of “Pick 
PA Apples” 
billboard campaign; 
included rural bus 
shelters 

• Print Ads – 
Produce News, 
Farm Show Visitors 
Guide, etc. 

 



RETAIL INITIATIVES 

88% 

58% 100%* 

12% of 2015/2016 Budget – largest expenditure behind US Apple assessment 



RETAIL INITIATIVES - PMA 

October 2015 - 

New Eastern 

Apples logo and 

booth (upgraded 

from inline to 

20’x20’) unveiled 

at Fresh Summit in 

Atlanta, GA  
 



Thank You! 

Please join us this evening for the apple grower reception. 

5-7 PM - Cocoa Suites 3, 4, & 5 


