Mouth watering fruits like sweet and sour cherries, red and black raspberries and blueberries are bringing the customers to our orchard this month.  We are fortunate to have a good crop of these delicious, healthy fruits this year, and our customers are enjoying the experience of picking their own and buying ready-picked fruit in our farm market. These fruits have also been in demand at the off-site farmers markets we attend in the Reading area, including a stand we had at Cabela’s on Father’s Day weekend. A new pick your own customer this year is selling our fruit to New York City restaurants and farmers markets. So, again this year, we are enjoying the direct marketing opportunities we have. 

And while we have customers appreciating the opportunity to purchase local fruit, the media continues to work against us by creating fear in the consumer with articles like the Environmental Working Group’s  "Dirty Dozen", a list of the twelve fruits and vegetables that are most contaminated with pesticides.  As the owner of a fruit and vegetable business, I find myself grappling with the best way to respond to this unfair, biased onslaught of what is many times unproven and poorly researched reporting.  I have found that, with our retail marketing, there are several approaches that I need to take.  First- I need to educate our staff about our growing practices and train them in the best way to respond to customer’s questions. Directing customers to our website where we explain IPM (Integrated Pest Management) and showing them posters in our market about IPM is a great start.  Second – with the use of media like our Facebook page, we can respond to customers that are our Facebook friends with follow-up articles that give a more objective perspective to the safety and benefits of eating fresh fruits and vegetables.  We all know that the health benefits of a diet rich in fruits and vegetables far outweigh the risks of pesticide exposure. Third – as we have opportunity, we can respond to requests for interviews from media regarding these and other issues that threaten our livelihood.  These requests usually come at times that are inconvenient, but we need to take advantage of these opportunities.  Fourth – we need to continue to be vigilant in communicating with our legislators regarding food safety issues. 
I am sure most growers that read this are monitoring the BMSB (Brown Marmorated Stink Bug) situation in their orchards.  I continue to be thankful for the teams of researchers that are working hard to find solutions to controlling this pest and others.  We have seen an unprecedented onslaught of thrips this year in our small fruits and, to our surprise, also in our sweet cherries. While a very tiny pest, they are certainly not welcome, and customers do not enjoy seeing them scurrying around our raspberries.  So, the research and educational experience continues for us, as we work to find the best solutions for these pests. 

I hope many of you will be attending the Penn State Fruit Research and Extension Center Grower Field Day in Biglerville on Wednesday July 13.  Growers and industry associates will have an opportunity to participate in programs presented by Penn State research and extension faculty. More information can be found at http://frec.cas.psu.edu/.     

We have been updating the SHAP website recently.  It is our goal for this site to be a resource for growers in the mid-Atlantic region. Please visit the site at http://shaponline.org/.  If you have suggestions of additional information you would like to see on this site, please e-mail shap@embarqmail.com.   
Wishing everyone a good summer…

Ed Weaver 
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